
 

 

 
FOR IMMEDIATE RELEASE  
 
MARRIOTT VACATION CLUB OFFERS SPECIAL HAWAIIAN VACATION 
INCENTIVE 
 
HONOLULU, HAWAI‘I – June 19, 2009 - Marriott Vacation Club International (MVCI), the 
vacation ownership division of Marriott International, Inc. (NYSE:MAR), is offering a limited time 
Hawaiian vacation incentive. Each Marriott Vacation Club resort in Hawai‘i is currently offering guests 
the chance to “Escape to Paradise” with savings of up to 25 percent off nightly rental rates. Valid now 
through December 12, 2009, guests who stay five or more consecutive nights will receive a $200 credit 
towards area dining and activities. Vacationers will enjoy the picturesque oceanfront locations and 
family-friendly atmosphere with numerous resort amenities including multiple swimming pools, outdoor 
BBQ areas and daily resort activities for all ages. 
  

Marriott’s Ko Olina Beach Club on O‘ahu – from $295 to $723 
Marriott’s Maui Ocean Club on Maui – from $391 to $527 
Marriott’s Kaua‘i Beach Club on Kaua‘i  – from $295 to $527 
Marriott’s Waiohai Beach Club on Kaua‘i – from $540 to $580 

 
Marriott’s Ko Olina Beach Club, Marriott’s Maui Ocean Club, Marriott’s Kaua‘i Beach Club, and 
Marriott’s Waiohai Beach Club beckon guests to relax amidst spectacular beachfront locations with 
breathtaking views of the surrounding tropical paradise. Each resort provides all of the comforts of home 
with plenty of room for the entire family. Spacious one-, two-, and three-bedroom villas feature fully 
equipped kitchens with granite countertops, separate living and dinning areas, multiple televisions with 
DVD player(s), master bedroom with whirlpool tub, private lanai or balcony, washer/dryer and wireless 
high-speed internet access. 
 
For more information or reservations, please visit www.marriott.com or call 1-800-VILLAS-9 in the US 
and use promotional code NCL. This offer is also valid through a professional travel agent. 
 
About Marriott Vacation Club 
Marriott Vacation Club is the recognized worldwide leader in vacation ownership with a program highly 
regarded for its quality and unique flexibility. Celebrating 25 years of unforgettable experiences that 
make vacation dreams come true; Marriott became the first branded hospitality company by nearly a 
decade to enter the timeshare industry in 1984. Marriott Vacation Club continues to expand with a diverse 
portfolio of more than 11,000 timeshare resort villas throughout the U.S., Caribbean, Europe and Asia. 
Today, more than 395,000 Owner families around the globe own their vacations “the Marriott way,” 
offering options to exchange weeks with priority within the Marriott Vacation Club portfolio or within 
Interval International’s global system of more than 2,400 resorts in over 75 countries, trade their week(s) 
for Marriott Rewards points, or rent their week(s). For more information, please visit www.marriott-
vacations.com. For nightly rentals, please visit www.marriott.com.   
 

# # # 
 
Editor’s Note – High-resolution images of all properties are available upon request. 
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MARRIOTT INTERNATIONAL, Inc. (NYSE:MAR) is a leading lodging company with more than 3,200 lodging 
properties in 66 countries and territories.  Marriott International operates and franchises hotels under the Marriott, 
JW Marriott, The Ritz-Carlton, Renaissance, Residence Inn, Courtyard, TownePlace Suites, Fairfield Inn, 
SpringHill Suites and Bulgari brand names; develops and operates vacation ownership resorts under the Marriott 
Vacation Club, The Ritz-Carlton Destination Club and Grand Residences by Marriott brands; operates Marriott 
Executive Apartments; provides furnished corporate housing through its Marriott ExecuStay division; and operates 
conference centers.  The company is headquartered in Bethesda, Maryland, USA, and had approximately 146,000 
employees at 2008 year-end.  It is recognized by BusinessWeek as one of the 100 best global brands, by 
FORTUNE® as one of the best companies to work for, and by the U.S. Environmental Protection Agency (EPA) as 
Partner of the Year since 2004.  In fiscal year 2008, Marriott International reported sales from continuing operations 
of nearly $13 billion.  For more information or reservations, please visit our web site at www.marriott.com.  
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